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1 Referto Fig. 1.1 (Insert), information about Malawi, a country in Africa.

(@) (i) Define the term ‘brand image’.

..................................................................................................................................... [1]

(ii) Other than using a brand slogan, state three ways a destination might create a brand
image.

L PP PUP PP OPPPRP

2 et e et eeeeheee e e e o —teeeeeateeeeeenteeee e e naeeeeeanteeeeeaanneeeeeanaeeeeaannnes

K TP OPSP

[3]

(b) Explain three benefits of using a website to promote tourist destinations such as Malawi.

PSPPSRSO

PSP PO PUPPPOPPPPPRPUPRI

K PP RT PR

[6]
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(c) Malawi is at the growth stage of the Product Life Cycle.

Describe three characteristics of the growth stage of the Product Life Cycle.

© UCLES 2022 7096/23/0/N/22 [Turn over



4

(d) Discuss the importance of brand image for destinations such as Malawi.

[Total: 25]
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2 Referto Fig. 2.1 (Insert), information about River Fire Cruises.

(@) (i) Identify two market segments of River Fire Cruises.

L PR PPPRR
O P PP POPRP
[2]
(ii) Identify two services offered by River Fire Cruises.
L PP PUP PP OPPPRP
PSPPSR
[2]
(b) River Fire Cruises have chosen price bundling as a pricing strategy.
Explain three advantages to the customer of price bundling.
PSPPSRI
PO PO PUPPPPPPPPPRPTPRIO
K PP UPPRR
[6]
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(c) Explain three reasons why tourism providers identify their target market.
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(d) Discuss the reasons why travel and tourism organisations might change their marketing mix
to achieve their objectives.

[Total: 25]
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3 Refer to Fig. 3.1 (Insert), results of a SWOT analysis of tourism in Bulgaria, a country in Eastern
Europe.

(@) Using the statement numbers from Fig. 3.1 complete the table below:

One Strength One Weakness

One Opportunity One Threat

[4]

(b) Explain three reasons why national tourist boards carry out a SWOT analysis.
ettt e et e eee oo eeeeeeeteeeeeaaeeeeeeaseeeeeaasteeeeaateeeeeaasseeeeeaasteeeeaatreeeeaanretaeeannaeeeeaaneeeeeaanrreeeaas
2 et e e e et—eeeeeet—eeeeeeteteeeeeteeeeeaeateeeeaatteeeeaa—aeeeeantaeaeeaabaeeeeaaraeaeaas
SRR
[6]
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(c) Explain how each of the following methods can be used by national tourist boards to assess
their position in the market:

MNAKEE TESEAICI ..ot

© UCLES 2022 7096/23/0/N/22 [Turn over



10

(d) Discuss how a destination can use marketing and promotion to increase tourist numbers after
a pandemic disease.

[Total: 25]
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4 Referto Fig. 4.1 (Insert), an advertisement for Island Hoppers tour operator.
(@) (i) Tour operators often use GDS.

State what the initials GDS stand for:

SR
D ettt et e ee ettt te e e et tee e et e tee e et e st e e teeaneeenneeeneeeneeenneeaneeenneenneeenns
S e e eee e teeeeeeeeeteeeateeeateeeasteeeaateeeateeeasteeaaneeeaaneeeaanteeaanteeeaneeeaanneeaneeas
[3]
(ii) Give one example of what GDS is used for.
..................................................................................................................................... [1]

(b) Explain three ways a tour operator, such as Island Hoppers, could develop its products to
attract more families.

© UCLES 2022 7096/23/0/N/22 [Turn over



12
(c) Explain the benefits of each of the following methods of promotion for tour operators:

BT SNOWS .o e e et —————
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(d) Discuss the factors that might affect a tour operator when choosing their pricing policies.

[Total: 25]
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